
 
Public Education (Social Marketing) Campaign Resources 
 
A CDC SOCIAL MARKETING TOOL 
 
CDCYNERGY 
 
CDCynergy is a tool that can be used for planning, managing, and evaluating public 
health communication programs. It is used to guide and assist users in designing health 
communication interventions within a public health framework.  
 
http://www.orau.gov/cdcynergy/soc2web/default.htm 
 
A CDC SOCIAL MARKETING TRAINING MODULE 
 
Social Marketing Basics 
 
This is a CDC training module that describes the basic terms and concepts used in the 
social marketing planning process. On average, it takes people 30-35 minutes to 
complete.  
 
http://www.cdc.gov/nccdphp/dnpa/socialmarketing/training/pdf/course/Basics.pdf 
 
AN INTRODUCTION TO SOCIAL MARKETING 
 
Social Marketing for Public Health: An Introduction 
Hong Cheng, Philip Kotler, and Nancy R. Lee 
 
The authors define social marketing and provide examples of its application in the area 
of public health. 

http://www.orau.gov/cdcynergy/soc2web/default.htm
http://www.cdc.gov/nccdphp/dnpa/socialmarketing/training/pdf/course/Basics.pdf
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http://samples.jbpub.com/9780763757977/57977_CH01_final.pdf 
 
THE USEFULNESS OF SOCIAL MARKETING 
 
Social Marketing and Children’s Media Use 
W. Douglas Evans 
 
Evans begins his review of the field of social marketing by describing how it uses many 
of the strategies practiced successfully in commercial marketing. He then goes on to 
show how social marketing can promote healthful behavior, how it can counter media 
messages about unhealthful behavior, and how it can encourage discussions between 
parents and children.  
 
http://futureofchildren.org/futureofchildren/publications/docs/18_01_08.pdf 
 
A REPORT ON CREATING AND IMPLEMENTING A SOCIAL MARKETING CAMPAIGN 
 
Engaging Parents: A Social Marketing Campaign to Reduce Underage Drinking 
By Peg Sallade, B.S. and Laura Hillier, M.P.H. 
 
DanversCARES conducted a social marketing campaign in Spring 2010 to decrease 
underage drinking as one part of a comprehensive youth substance abuse prevention 
program. The primary objective was to activate Danvers parents of students in grades 8-
10 to talk with their children about underage alcohol use. The authors report on the 
success of using the six-step model provided by the Social Marketing National Excellence 
Collaborative.  
 
http://www.danverscares.org/downloads/SocialMarkeing_CaseStudy_CADCA2011.pdf 
 
Link for “The Basics of Social Marketing” by the Social Marketing National Excellence 
Collaborative 
 
http://turningpointprogram.org/Pages/pdfs/social_market/smc_basics.pdf 
 
TOOLS FOR CONDUCTING FOCUS GROUPS 
 
Conducting focus groups with members of the intended audience for your social 
marketing campaign is an important way to do formative research that will help you to 
make decisions during the development of your campaign. Below are a number of 
guides for conducting focus groups. 
 
http://www.rowan.edu/colleges/chss/facultystaff/focusgrouptoolkit.pdf 
 

http://samples.jbpub.com/9780763757977/57977_CH01_final.pdf
http://futureofchildren.org/futureofchildren/publications/docs/18_01_08.pdf
http://www.danverscares.org/downloads/SocialMarkeing_CaseStudy_CADCA2011.pdf
http://turningpointprogram.org/Pages/pdfs/social_market/smc_basics.pdf
http://www.rowan.edu/colleges/chss/facultystaff/focusgrouptoolkit.pdf
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http://www.eiu.edu/~ihec/Krueger-FocusGroupInterviews.pdf 
 
http://assessment.aas.duke.edu/documents/How_to_Conduct_a_Focus_Group.pdf 
 
http://csc.noaa.gov/digitalcoast/sites/default/files/files/1366308805/focus_groups.pdf 
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